Hello,

Below you will find your customizable messages.

To edit the messages quickly and easily just copy

the code phrases below into the "find/replace"

feature in your text editor. This is usually found

under the "edit or search" menu at the top of

the page.

-------------

Instructions

-------------

Here is a link to a quick video that will show you how to

customize all of the messages in this set at one time:

http://www.lisamcope.com/customizing-messages 
- Highlight and copy the copy and paste phrases including

  the quotation marks. One at a time and paste them in

  to the "find what" box.

- Type your own information in to the "replace with" box.

- Click the “replace all” button.

You're done now just check to see if all of the information

is correct and then paste your messages in to your follow

up auto-responder and start sending it.

------------------------

Copy and paste phrases

------------------------

"autoresponder code here" (found in your autoresponder service)

"confirmation link" (found in your autoresponder service)

"your name here"

"your email address"

"your URL here"

Best of luck with your ventures,

Lisa M Cope,

If you need help or have any questions

please visit the help desk at:

http://www.lisamcope.com/help 
http://www.plrnewsletters.com 
http://www.plrjunkies.com 
http://www.contentcollectorsdream.com 
----------------------------------------------------------------

Conformation message:

Hello "autoresponder code here"

Thank you for your interest in receiving our emails

It is very important that you confirm your subscription

so that we can start sending your messages.

Please take a minute and click the link below

to confirm.

"confirmation link"

We will send your first tip as soon as we receive

your conformation.

Remember we value your privacy. We will never rent,

share or sell your email address.

"your name here"

----------------------------------------------------------------

Message # 1

Subject line: Your First Copywriting For Your Business Issue

Hello "autoresponder code here",

Welcome to your first issue of Copywriting For Your Business.

In each issue of Copywriting For Your Business you will learn valuable

information, tips and techniques that will show you how to write basic

and effective copy for your own business.

For anyone who isn't familiar with the art of copywriting, this issue will

concentrate on presenting you with an introduction on the subject as

well as explaining why it's such a valuable skill to have at least basic

understanding of no matter what type of business you are in.

The copywriting industry is incredibly large and continues to grow each

and every year. An easy way to explain what copywriting is might be to

say that it's the action of putting innovative and effective advertising

messages in front of consumers.

No matter what type of business you are in understanding how sales copy
is constructed is a must have skill. Even if you hire someone else to write 
your copy for you, if you don't have at least a basic understanding of 
how it works, you will have no way of knowing whether or not it will be effective.

Basic copywriting is based on three fundamental principles;

1. When you are writing to a consumer group, there has to be an

involvement between the consumer and the retailer.

2. You must make certain that you describe the benefits and rewards of

the product or service to the consumer in a way that will make them

want to purchase.

3. You must write in a way that conveys an outcome, results or

achievement to the consumer so they will know what to expect from the

actual product when they purchase.

Whenever you write copy, you goal should be to have a particular effect

on potential buyers. Generally this effect that you want to have is to

create desire in the consumers for a particular item causing them to

want to take action or make a purchase.

While you will find plenty of writers on the planet, there is a distinct niche

just for copywriters. Copywriters are the ones that note only write

content they mold it in a way that creates an interest in the consumer.

With the huge amount of marketing messages and advertisements that

bombard consumers every day the simple fact is that they will not take

action unless something really interests them. For this reason it is very

important to have a basic understanding and clear focus when you are

writing or reviewing sales copy for your business.

When you are creating or reviewing copy for a particular product or

service, the key is that you must remember to put yourself in the shoes

of the consumer. This is accomplished by performing considerable

research and understanding what goes through the mind of that

particular consumer group. 
Each market or group of consumers will be different when it comes to what motivates them to perform certain tasks and take action. By doing through research, you will have a better understanding of what you need to achieve with your copy and what

message you are trying to convey to your target market.

Make sure you look for your next issue soon. We will be talking about

the difference between online copywriting and offline copywriting for

your business.

Thank you again for joining,

"your name here"

"your email address"

"your URL here"

----------------------------------------------------------------

Message # 2

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue you were introduced to some copywriting basics and

we discussed why it's such a valuable skill to have. In this issue we are

going to discuss the difference between online copywriting and offline

copywriting for your business.

So, what is the big difference between online  and offline copywriting?

When it comes to writing copy one thing you need to understand that

there are some big differences between online and offline copywriting.

The first big difference is who will be reading it.

Offline copy is presented in different mediums as well as printed on

various materials. It is often viewed as something that is read just to

pass the time, with no real expectations in mind. Because offline

readers are just reading for enjoyment they tend to be more patient and

forgiving.

Online copy doesn't have that advantage. More often than not, Internet

users have a very specific reason for visiting a website and they most

certainly have expectations when it comes to reading through online

copy. Since they are fully aware of what they are looking for, they are

much more likely to become impatient and waste no time moving on to

a different article if what they are currently looking at turns out to be less

than helpful.

Another big difference is that in certain situations the offline copy gives

the reader no opportunity to be selective. For instance, reading from a

magazine limits them to the contents of just that magazine. If there

aren't any other magazines to choose from and they want to obtain

certain information or they are trying to pass the time, they have little

option other than to read the magazine from beginning to end.

With online copy second chances tend to be very uncommon, so you

must make each and every word powerful and significant from

beginning to end, starting with your headline and ending with a final call

to action.

Flipping from one website to another is extremely easy for online

readers, especially with search engines like Google more than willing

to provide them with the next best link if your content turns out to be less

than what they hoped for. The only solution to this problem is to keep

their attention by making every word well worth their time.

Yet another big difference is the cost involved with publishing. Offline

copywriters have to occasionally have to consider the costs of printing

their work in a particular format. The amount of words, paragraphs, font

sizes and the medium that they print on will make the price of printing

and publishing go up quickly. For this reason, they are pressured to

make changes, which are not necessarily beneficial to the readers.

On the other hand online copywriters don't have to worry about such

things because text is presented in terms of bytes, formatting hardly

ever makes a substantial impact on their work. Therefore, they are able

to use more words and paragraphs if they need to or keep it short if that

is the way their online readers like it. As a matter of fact they can use

different fonts in different sizes and they can even change the color of

the text to suit their needs and not have to worry about an additional

cost.

Skimming is yet another big difference between online and offline copy.

Online readers are in the habit of skimming through page content

looking for something that catches their attention, while their offline

counterparts tend to read the text more thoroughly not as much regard

to how it is formatted.

As you can see there are some very big differences between writing

online and offline copy. By knowing and understanding these

differences can make to job of creating effective copy much easier for

you in the long run.

Make sure you look for your next issue soon. We will be talking

about planning your online copy effectively.

Until then,

"your name here"

"your email address"

"your URL here"

----------------------------------------------------------------

Message # 3

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about the difference between online

and offline copywriting for your business. In this issue we are going to

go to talk about planning your online copy effectively.

It doesn't matter if you have an online business or a traditional offline

business the simple fact is that having website with quality content is a

must in the current crowded market.

You need to create and present plenty of information in a way that will

not only enable consumers to learn, but provide them with some

enjoyment and entertainment as well.

The second part of that sentence is extremely important, because

enjoyment and entertainment keep people fixed to a website and keep

them coming back for more.

For that reason, you'll want to plan your website content so that it

attracts your potential visitors attention and keep it. For example,

you should plan your copy so that it will greet your visitors when they

land on your website, you have to hook them at first glance or you will

lose them.

Writing for the internet is completely different than writing for

newspapers and magazines. It consists of writing for people who don't

necessarily read word for word.  You must keep in mind that the target

audiences will most likely skim through the words and look for

something they will find interesting.

When planning your copy you must be of that mindset, so that you can

write in a way that attracts your visitors attention throughout the copy.

When you are in the planning stages you must also take into

consideration that you're trying to reach a certain segment of your

target audience. This member of the target audience will be much more

focused compared to any other person browsing your website just out

of curiosity. They will be expecting something in particular and have

specific questions in mind that you need to provide the answers to

within your copy.

Another thing that you must consider when planning your copy is that

you must practice targeting. This means that you have to phrase your

statements so that visitors of a particular demographic group, with

specific needs can have these needs met through the products and

services that you offer.

You must have this target audience in mind at all times. When you

understand what your target market needs, you'll know how to phrase

your statements effectively. You see, when you know and understand

your target market, you can easily step into their shoes and construct

your copy to reach them.

Getting to know your target audience includes visiting related online

forums, joining related mailing lists and social network groups in order

to observe what your target audience wants, how much money they are

willing to spend for particular products or services, and what manner of

language they speak.

Manner of language is not just about what country they are from or what

dialect they speak, it is about attitude as well.  For instance; you would

not speak to an avid golfer in the same way that you would speak to a

piano player or a hardcore gamer. Knowing how to speak to your target

audience will make the job of creating a profile of your market group

much easier.

Once you have this profile, you are able to compose copy that is

specific to the needs and wants of that market. If you plan your copy

correctly it will make it easier to create great content that will not only

attract visitors, it will keep them coming back for more!

Make sure you look for your next issue soon. We will be talking

about some simple ways that you can personalize your copy and

capture your readers attention immediately.

Until then,

"your name here"

"your email address"

"your URL here"

----------------------------------------------------------------

Message # 4

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about planning your online copy

effectively. In this issue we are going to go over some simple ways that

you can personalize your copy and capture your readers attention

immediately.

Whether or not the copy that you produce achieves good results has a

lot to do with how people react to it. It is important to keep in mind that

people like to read information that speaks to them specifically

because it is what they can relate to. For this reason many writers got

to great effort to make sure that their copy is customized to ensure that

the reader will feel as if it was written with their wants and needs in

mind.

Having the ability to personalize your copy ensures that what you create

is distinctive and proof of your abilities. When it comes to personalizing

copy there are several methods that you can use to write copy that

genuinely stands out among the rest.

It is very important that you not only know who your target audience is,

you must also know yourself.

- Are you positive and upbeat?

- Assertive and commanding?

- An aggressive go getter?

- Optimistic or realistic?

- Calm and peace-loving?

If you aren't sure which personality type you are try taking test or asking

family or close friends what they think.

While this may not seem important to know who you are when you are

writing copy to reach other people it is. In fact it is one of the most

common mistakes that writers make when creating cop. They try to

become someone they are not; thinking the reader will appreciate the

gesture.

This assumption is completely wrong, because readers can be very

clever when it comes to recognizing fakes and believe me the tone of

your writing will let them know whether or not you are trying to bluff your

way through.

So instead of pretending to be someone you are not to reach your

target audience try injecting your own personality when you write your

copy. You will discover that it will be much easier to write.

Always remember that writing is a method of expression, therefore it

has the same function as speech when it comes to communicating your

message. Try to talk to your readers through your writing with the same

tone and style that you would use if you were talking to a friend or

coworker.

It is also a good idea to try using the first and second person when

writing. For instance; if you want to personalize your copy when writing

about organic gardening you should avoid using third person nouns

such as 'the gardener', 'they' or 'them' and use 'I', 'my', 'you' or 'your' to

make it sound as if you're talking directly them.

To help the process, try to imagine that you are involved in a real

conversation with your reader. By writing content that seems like you

are speaking to the reader directly, it is possible to create highly

personalized copy and you will be amazed to find that the flow of ideas

will be much easier to relate to.

By constructing copy that your readers find interesting and that allows

your personality to shine through at the same time you will ensure that

your readers will have a clear understanding of the message that you

are trying to convey.

Make sure you look for your next issue soon. We will be talking

about the role of online research and copywriting content.

Until then,

"your name here"

"your email address"

"your URL here"

----------------------------------------------------------------

Message # 5

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about simple ways that you can personalize

your copy and capture the attention of your readers. In this issue we are

going to discuss the role of online research and copywriting content.

It is no secret that people have a strong desire for high quality

information. In fact millions of people surf the internet everyday looking

for it.

The sad part about this is that there are just about as many websites

providing content as there are people looking for it. What is even worse?

Only a few of them are actually being seen and read by potential

consumers.

Do you know why?

The main reason is often that the content is not informative, enticing or

empowering enough to the visitor.

Online research is an essential step of the copywriting process

especially if you want to produce well-structured and informative content

that will hold the attention of your reader. Did you know that well written

 content can increase response rates by 30% or more?

So, how do you begin your research journey?

There are several things that you need to know including who your

target market group is and what their habits are.

Some of the questions that you want to ask yourself about your

audience are:

- Where they spend their time online?

- What do they do in their spare time?

- What makes them tick from a personal and business point of view?

- What are their spending habits? (What do they buy?)

- What is their general demographic?

There are, of course many other factors that you can consider but these

basic questions are a good place to start. You can also choose from

several different types of marketing software that can help you learn

these things about your potential target market, including many free and

paid tools available. You can find them by doing a search online for

"niche market software".

The next thing you need to look for as you research your market group

is spending habits. What they are prepared to spend on a product or

service?

The most effective was to do this is to visit sites that advertise products

or services similar to what you are creating copy for. By looking at what

other businesses are offering it should be easy enough for you to

determine what your target group is willing to spend on particular

products and services.

If you are finding it hard to do the research yourself there are

professional content researchers that you can hire to do the job for you,

but be prepared to invest a fair amount of money in them. You will find

many options available by performing a search for "content research" in

your favorite search engine.

As a matter of fact there are also many companies that will help you

with the entire process, start to finish. They will analyze your goals,

research your market in connection with your product or service and as

a result of meticulous research, they will create your copy for you, but

again you must be prepared to pay big for this type of service because

it does not come cheap.

So as you can see online research plays a very important role when it

comes to creating well structured, informative content that will attract

entice and empower your readers!

Make sure you look for your next issue soon. We will be talking

about some simple copywriting rules that you should always follow.

Until then,

"your name here"

"your email address"

"your URL here"

----------------------------------------------------------------

Message # 6

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about the role of online research and

copywriting content. In this issue we are going to go over some simple

copywriting rules that you should always follow.

When it comes to writing effective copy one very basic rule that almost

always applies is keep it simple.

The simple fact is; (excuse the pun) if you want to attract visitors to your

business or website, simple copy beats out long winded, confusing and

complicated copy every time.

Creating a simple, clear and concise copy that is easy to read and

comprehend is the best way to educate your visitors and keep

them interested in what you have to say.

Just like with anything else in life there are certain rules that you should

follow when it comes to writing copy. Let's go over a few basics:

Keep it simple:

You should do your best to create simple and clean designs that have a

nice flow from one paragraph to another. When using different images,

colors, formatting and fonts keep it consistent throughout to copy and

avoid using light or extremely bright colored text because it is hard for

the eyes to focus on and can keep the consumer from

You should also compose the content of your copy so that it is easy to

read and comprehend. Keep your use of words simple; common words

that are used in everyday speech. Use phrases that aren't vague and

very easy to understand. Do not be too rigid; eliminate arrogant,

pretentious or haughty words and replace them with basic terms. Never

use elaborate gimmicks and tricks in your copy. If you can’t provide the

information precisely and quickly, you should think about writing the

copy over.

Eliminate big words:

You will find that there are many multi-syllable words that can be

exchanged for simple words. For instance, information can be replaced

by the word “fact”, demonstrate could be replaced with “display”, gratis

with “free”, regarding with “about”, and so on.

When you are reviewing your copy, check each word and ask yourself if

there are any words that can be simplified to reduce the syllable length.

By doing this you will make is so the words easily roll off the tongue of

your reader as they read. It will also make it easier to comprehend the

content and the consumer will be better able to remember what they

have read.

Check your spelling:

Don't forget to always check your spelling for errors. Too many spelling

and grammar errors will make your page look very unprofessional. If

you are not a good speller or you have poor grammar skills then use the

spell checker in your favorite text editor to check your work. If you are

still not sure, then hire a professional proofreader, have a friend or

coworker proofread your text for you.

Don't be long-winded:

Remember, keep it simple. If your copy has too many sentences

beginning with expect, consider, compare as well as imagine, the

readers may feel as if they’re reading are complicated publications or

textbooks. This will not make an impression on them but it will certainly

bore them and cause them to lose interest. Remember your goal is to

provide the readers with information on what you have to offer as well

as to encourage them to take action.

You main goal should always be to entertain and entice your readers to

immediately take action without giving it a second thought. So when it

comes to creating great copy, keep it simple!

Make sure you look for your next issue soon. We will be talking

about the importance of powerful headline development.

Until then,

"your name here"

"your email address"

"your URL here"

----------------------------------------------------------------

Message # 7

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about some simple copywriting rules that you

should always follow. In this issue we are going to go over the

importance of powerful headline development.

In the process of developing good copy, the headline or the title is the

very first thing that the reader will see. A boring headline will not attract

the interest of the reader so even if the body of the content is well

written and informative you will miss out on potential viewers. You never

want to waste good content by failing to create a winning headline, so

be sure that you take your time when it comes to composing your own.

Here are a few helpful tips that will help you when it comes to effective

headline development:

The headline and the body of the content work together and should

enhance and support each other in order to be most effective.

Therefore, it is important that you develop a rapport with your readers

from the very beginning so that they won't become confused as they

read.

To be sure that you don't cause confusion start by writing a short outline

before you start working on a headline. It doesn't have to be detailed or

perfectly written, it can be in the form of simple notes that will help guide

you through the topics that you plan to cover in the content. This will help

you by providing a blueprint on how the content will flow and in turn will

help you create effective headlines.

The tone of your content should also be considered and be conveyed

by your headline. For instance a positive, upbeat headline might not

work well with an article that is written in a serious, professional tone.

On the other hand, a professional headline may seem silly when used

with an upbeat article about bringing home a new puppy.

Always keep in mind that your content will often have to compete with

other related information available in the marketplace. This is

especially true if you are writing for the Internet, where consumers will

find thousands of resources for any given topic with only a few strokes

of their keyboards, so you have to make sure that your headline that

commands attention.

It is important to develop a headline based on the type of content that

will be used. Make sure to write a headline that gives your readers a

very good idea of what the content consists of and that peaks their

interest enough so that they will keep reading. Have you ever read a

headline developed by a researcher for a technological or scientific

study? They are not exactly the type of headlines you will find in an

article on sports, business or relationships.

Consider using a sub-headline in conjunction with your headline.

Sometimes in order to grab the attention of a reader, you will end up

with writing a headline that is too long and doesn't make sense. If this

happens, think about cutting the headline in to two parts, one part

becoming the main headline and the other as the sub-headline. This

way the reader can easily focus on both headlines and identify with the

main points of the content.

One more approach to effective headline development is making use

of teasers that create interest. Words like; secret, announcing, how to,

beginner's, brand new, never seen before, revealed etc. can be very

effective for enticing readers wonder as well as want to read more of

what you have to say.

When it comes to developing a good headline it is very important to

take your time and keep the topic of the content as well as the target

audience in mind at all time and by following a few basic tip you should

have no problem writing a winning headline of your own.

Make sure you look for your next issue soon. We will be talking

about why short sentences have power in all aspects of copywriting.

Until then,

"your name here"

"your email address"

"your URL here"

------------------------------------------------------------

Message # 8

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about importance of powerful headline

development. In this issue we are going to talk about why short

sentences have power in all aspects of copywriting.

Producing good copy is essential to every type of business, simply

because you want your audience to understand what you are trying to

convey. Since you are trying to communicate your message through the

written word it is important that you learn how to harness the power of

short sentences.

While longer sentences are necessary they will often bore readers so it

is important to focus on creating content that is straight forward and

direct. This can be done by using short sentences and paragraphs

throughout your copy, with the average length of your sentence being

around fifteen to twenty five words.

Statistics show that the average reader gets tired or bored by what they

are reading in a matter of a few seconds. That is what makes using

short sentences such a powerful tool when it comes to creating copy

that produces results. As a matter of fact most content can be reduced

by many words and still communicate the same message.

Quite often writers will use three words when one can just easily

express the same meaning.

Try to avoid complicating your sentences as much as possible, to

accomplish this, use shorter words in all of your sentences. Remember

simple is better and since some (fluff) words reduce clarity, making

copy hard to read and comprehend you should do your best to trim all

unnecessary words from the content, organize the details and minimize

long sentences whenever you can without compromising the content.

Another nice trick is to use numbered lists, bullet points or checklists to

break up the content and make it easier to read. Use this method to

present only the most important points of the message to convey.

Complicated syntax is also a bad idea. You want to form your

sentences and paragraphs in an ordered structure using suitable words

and phrases in a way that is easy for the reader to comprehend. You

should also avoid writing sentences that use future and past tense

because this makes the content difficult to read and often leads to

confusion.

It is very easy to harness the power of short sentence by following this

one basic rule; keep your copy is simple and easy to understand. This

can be achieved with a little practice and by remembering to use short

sentences. If you produce copy that conveys your message clearly it will

easily entice your readers and keep them interested in what you have

to say.

Make sure you look for your next issue soon. We will be talking

about how to put action into all of your copy content.

"your name here"

"your email address"

"your URL here"

--------------------------------------------------------

Message # 9

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about why short sentences have power in all

aspects of copywriting. In this issue we are going to discuss how to put

action into all of your copy content.

The call to action is a very important part of your copy that makes the

reader want to (take action) do something. It can be conveyed in

several ways including in the form of a declarative or imperative

statement, or as a simple suggestion that instructs the reader what

steps they should take next if they want to see a result.

When it comes to creating an effective call to action there are several

steps that you can take to make sure that it will yield the desired results.

For those who have never written a call to action the first thing you

should do is research some of the basic terms that are commonly used

by other copywriters in your market. You can do this by looking at copy

written by other people that are focusing on the same topic that you are

writing about. This will give you a good idea of what will and will not

work for your copy.

The second thing you should do is write content that leads your reader

directly to the call to action. Make sure that it is written clearly so that

your readers will know exactly what they have to do and how they should

do it. Use key phrases such as “Join Now” or "Act Fast” to get them to

take notice and then give your readers detailed instructions on what

they must to do next.

Of course there are several strategies that you can use when it comes

to writing a clear and concise call to action. For instance you can start

with a well chosen verb and be sure to keep the subject and verb close

together; for instance: “Ask your sales consultant for more details” is a

standard that you may be familiar with.

The third thing you should do is place your (well written) call to action in

several strategic places throughout the copy. This works especially well

if there is a lot of copy on your page. In certain circumstances you can

even place the call to action in other parts of the page like at the top,

right after the introductory paragraph or off to the side, depending on

how your page content is laid out.

The fourth thing you should do is make your copy as simple and direct

as possible, so that your readers will know exactly what they are getting

from your offer as soon as they begin reading. You will find that once

you add a solid call to action to your copy you will begin to see results.

The simple fact is that a straight forward, powerful call to action can

definitely make a difference and plays a vital role in the response you

receive from your own copy.

Make sure you look for your next issue soon. We will be going over

some quick and easy tips for proofreading your copy content.

Until then,

"your name here"

"your email address"

"your URL here"

--------------------------------------------------------

Message # 10

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about how to put action into all of your copy

content. In this issue we are going to go over some quick and easy tips

for proofreading your copy content.

Proofreading is often an overlooked part of the copywriting process.

Proofreading is a must if you want your copy to yield the desired

results. Publishing copy that has not been properly checked for errors

can lead to many problems including leaving your reader with a very

bad impression of you and your business.

Knowing what to look for is the most important rule of proofreading.

This evolves having a firm grasp of proper grammar, punctuation as

well as good spelling. If you are weak in any of these areas then you

should work on improving your skill if you are planning on doing your

own proofreading, because they can make a big difference in the

quality of work you produce.

You also need to work in the proper environment. Proofreading is a

task that demands great concentration, so do your best to find a setting

that is suitable and free of all possible distraction to work in.

One of the best ways to proofread copy is to have clear objectives for

finding errors. Read your copy slowly, consuming each word. When

possible read the text out loud, this can help you find mistakes in the

style and cohesion of your content.

It is also a good idea to print out your copy and read it thoroughly. The

reason behind this is because it is much easier to overlook errors when

you are proofreading on your computer. It may seem link an

unnecessary step, but you will be surprised to discover how many more

errors that you will be able to spot by using this method.

When you are finished reading through your copy from beginning to

end, attempt to read it backwards. This may be difficult for you at first,

but it is an excellent technique, because your brain often tries to correct

any type of error it sees automatically. This makes it seem like what you

are reading is perfectly fine, when in fact what you are actually seeing

has mistakes that need corrected. Reading backwards will prevent your

brain from auto-correcting these errors in your mind, so you don't miss

correcting them in print.

Proofreading not only includes correcting spelling and grammar errors,

it also includes correcting the layout and look of your copy. It is

important to pay close attention to spacing, margins, font color, style

and sizing. The overall look and feel of your content is every bit as

important as spelling and punctuation when it comes to the final result

The main thing to remember is that consistency is crucial. You must

make sure that every aspect of your copy is consistent. This will make

your copy more appealing and effective to readers. You must also keep

in mind that proofreading isn't a one-time process. You will sometimes

need to check the same piece of copy several times if you want to

make sure that is error free and ready to publish.

If you don't feel qualified enough to proofread your own work you may

want to have someone else. There are plenty of professional

proofreaders that can do the job for you. Nothing compare to a fresh

pair of eyes from an impartial party to help weed out and hidden errors

in your copy.

Make sure you look for your next issue soon. We will be talking about

the importance of showing authority when you are writing copy.

Until then,

"your name here"

"your email address"

"your URL here"

-----------------------------------------------------------------

Message # 11

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we went over some quick and easy tips for

proofreading your copy content. In this issue we are going to talk about

the importance of showing authority when you are writing copy.

Without doubt one of the main goals that a copywriter has is to

persuade the reader that what they are saying is the undeniable truth.

Authoritative copy is extremely easy for consumers to trust because it

appears much more truthful and accommodates their desires and

interests. As a result, response rates are generally better and there is a

higher chance that the desired results will be attained. Establishing a

tone of authority throughout copy content is a learned process that

requires practice and patience on the part of the copywriter.

When it comes to writing authoritative copy there are several ways you

can quickly transform your copy making it more influential and

persuasive.

The most important aspect of which is having a firm grasp on your

topic. Never write copy on a topic that you have little or no knowledge

about. In order to prove that you have authority you must be able to

demonstrate to your target audience that you know exactly what you are

talking about, because they will be able to tell if you are trying to fake

your way through the topic of discussion.

You also have to be prepared to prove your experience related to the

subject. After all you can't write about brain surgery with authority if the

closest you've ever come to being a doctor is by watching Grey's

Anatomy or reruns of ER.

To create an authoritative tone you must focus on the unique sales

proposition (USP) of the product or service when writing your content.

This will help you define your statement clearly and allow your copy to

stand out from the crowd when it is published. Whenever the statement

is clearly presented your readers will immediately understand the

message you are trying to convey.

Be sure to focus your copy on the positive aspects and benefits of the

product or service that you are writing about and downplay the

negatives. There will almost always be negatives or disadvantages to

any product, idea or statement. Rather than detailing them to your

readers, target the advantages instead by telling your readers what they

can do, not what they can't do!

Focus on the facts and leave out the embellishments. To maintain good

authority when writing copy stick to facts and statements that will be

easy for your reader to verify. Exaggerating claims may seem harmless

enough at the time, but the fact is, it has an impact on your readers that

will not be beneficial to you. Consumers are smart, savvy and a bit

sensitive, especially if they discover that you are trying to pull the wool

over their eyes (so to speak) and they will take it personally. There is

nothing that will kill your credibility faster than overstating and

embellishing the facts.

Proving authority when writing copy is comparable to writing news

stories, you must be prepared to back up your claims and prove your

statements are true. Provide your readers with as many facts, details

and statistics as possible. If there is a corroborating research, studies

or statements made by experts that will help support your claims, use

them as well. This way if anyone asks, you'll be able to quickly provide

them with proof that will support your statements.

One more thing that you must do is pay particular attention to language

if you want to become recognized as a trusted authority. You must

make sure that you use exceptional sentence structure (grammar) and

spelling throughout your content, because nothing damages authority

more than bad language skills because it implies a general lack of

knowledge.

The bottom line is that if you want to write copy that is effective you must

be recognized as an expert and display authority in all of your content.

Make sure you look for your next issue soon. We are going to go over

some of the reasons that online copywriting should always be short and

simple.

Until then,

"your name here"

"your email address"

"your URL here"

-----------------------------------------------------

Message #  12

subject line: Copywriting For Your Business

Hello "autoresponder code here",

In the last issue we talked about the importance of showing authority

when you are writing copy.  In this issue we are going to go over some

of the reasons that online copywriting should always be short and

simple.

When it comes to online copywriting there are a certain set of skills

needed to ensure the desired outcome. The ability to turn ordinary

information into powerful messages that can quickly be consumed by

online readers is an art form in itself.

The secret to effective online copywriting almost always comes down to

two basic principles:

- Keep it short.

- Keep it simple.

The main reason that you should keep your online copy short and

simple is because most online readers are in a hurry on tier quest for

information and they are usually more demanding and impatient than

offline consumers. Short and simple content gives them what they want

quickly which makes them happy.

On the other hand, long, boring content that doesn't immediately grab

their attention and provide them with what they are looking for results in

them quickly moving on to the next website, leaving yours in the dust.

To keep this from happening you must give your online readers exactly

what they want fast, without even the slightest any delay. The best way

to do that is to stick with a short and simple (easy to understand)

structure.

This also applies to the words that you use in your copy. It is important

to keep your wording basic and speak in a terminology that your target

audience will easily identify with. Online readers tend to skim through

content at warp speed and if they happen to skim to a section that they

don’t understand, you will lose their interest and their presence on your

website.

You should do your best to ensure that you are not overwhelming your

online readers with too much information at first. Give them the basic

facts up front and provide them with links to more detailed information if

they want it. The general rule of thumb is to keep your content to no

more than the length of a standard full page or two. Any more than that

and chances are they won't even attempt to read it.

Keep sentences short and to the point. Limiting paragraphs to around

four or five sentences. If a single paragraph isn't enough to describe a

specific concept effectively, try splitting it up into several smaller (more

focused) ones instead.

When it comes to getting what they want online readers aren't

interested in things that haven't yet been proven yet. Remember they

are in a hurry, they don't want to waste their time sifting through

unproven theories. They want facts and statistics that can be quickly

proven. If you can provide them with that you will have no problem

convincing them to buy what you have to sell.

To make your copy more convenient to read use proper formatting and

only present your readers with one idea or concept at a time. By

composing your copy in a smooth and easy to consume format that

naturally flows from one idea to another it makes it easier for

consumers to comprehend the message that you are trying to convey.

The majority of online readers will skim through your copy quickly at

first, looking for information that catches their attention. When

formatting your page use headings, subheadings, bold, legible fonts,

and bullet points to make reading or skimming easy for them.

Keep these simple guidelines in mind whenever you are writing online

copy and you should have no problem creating powerful, easy to

consume information that online readers will love!

Make sure you look for your next issue soon.

Until then,

"your name here"

"your email address"

"your URL here"

---------------------------------------------------------------------

Message # 13

Use this as a template for even more issues

subject line:

Hello "autoresponder code here",

In the last issue we talked about ......................

In this issue let's go over ..................

>>>>>>>Add in your content here<<<<<<

Make sure you look for your next issue soon.

Until then,

"your name here"

"your email address"

"your URL here"

==========================================

Legal Notice

The Publisher has strived to be as accurate and complete as

possible in the creation of this newsletter, notwithstanding the

fact that he does not warrant or represent at any time that

the contents within are accurate due to the rapidly changing

nature of the Internet.

The Publisher will not be responsible for any losses or

damages of any kind incurred by the reader whether directly or

indirectly arising from the use of the information found in

this course.

This newsletter is not intended for use as a source of legal,

business, accounting or financial advice. All readers are

advised to seek services of competent professionals in legal,

business, accounting, and finance field.

No guarantees of income are made. Reader assumes

Responsibility for use of information contained herein. The author

Reserves the right to make changes without notice. The Publisher

Assumes no responsibility or liability whatsoever on the behalf of

the reader of this newsletter.

